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Background and approach
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Insights on the
U.S. workforce
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What
fulfillment
means
to workers  
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What matters most

Feeling appreciated and valued  

Making a positive impact on others  
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Barriers and pressures

Organizational strain:
Overwork, burnout, poor leadership or management.

External pressures:
Economic uncertainty, AI and technology shifts, and broader 
social or environmental stressors.
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more time and energy to pause and reflect
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A key difference: Fulfilled vs
unfulfilled workers1  
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Key insights from
these differences:   
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These findings reinforce
a central MeaningSphere
belief:
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About
MeaningSphere
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https://www.meaningsphere.com/



